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Dear Oil and Gas Marketer, 
Since 1922, Hydrocarbon Processing has been an essential source of leading-edge technical, operating and market 
trends information for the global refining, petrochemical, gas processing and LNG industries. Today, through its 
monthly magazine, website, e-newsletters, events and data products, Hydrocarbon Processing’s reach is broader 
and more impactful than ever before.  

We take pride in our editorial integrity and in being a valuable and trusted resource to hydrocarbon processing 
industry (HPI) professionals. Hydrocarbon Processing’s in-depth technical articles, reference materials, data 
products and events are utilized by engineers and management throughout the world. 

A Global Community of Influential HPI Decision-Makers 
Hydrocarbon Processing provides advertisers maximum reach to HPI decision-makers. Engineers, company 
officials, managers and other HPI professionals rely on Hydrocarbon Processing for information they use to 
improve their companies’ operations and their own professional skills. No other monthly publication provides 
access to such a highly influential segment of decision-makers, who are actively involved in charting the course 
of the refining, petrochemical, gas processing and LNG industries. 

Build Your Brand, Generate Leads, and Maximize ROI 
Hydrocarbon Processing provides access to a global network of professionals engaged in designing, engineering, 
constructing, managing, operating and maintaining HPI plants. Hydrocarbon Processing subscribers, web visitors 
and event attendees have unrivaled purchasing power, and are responsible for the purchasing of equipment, 
materials and services.2 We encourage you to create an integrated marketing campaign and maximize your ROI 
when you leverage the many print, online, data products and events that Hydrocarbon Processing offers. 

We look forward to helping you create a successful, integrated marketing strategy that meets your objectives and 
exceeds your expectations! 

Bret Ronk, Vice President Downstream and Midstream 
Hydrocarbon Processing
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1  BPA Worldwide, June 2015 Statement. Total 
circulation of 30,184 consists of 16,965 print 
copies and 13,219 digital copies. Hydrocarbon 
Processing uses the BPA Worldwide audit 

service to ensure the accuracy and quality of our circulation 
numbers. This third-party information enables our advertisers to 
verify that we are truly delivering the market they are targeting 
with their marketing dollars. 

BPA Worldwide is an independent, not-for-profit organization that 
audits the circulation of business publications like Hydrocarbon 
Processing. Each year, we open our records to BPA auditors,  
who examine the circulation files to make sure they are correct 
and current. 

A copy of our latest BPA Worldwide circulation statement is 
available at your request. If you want more information about 
our audit, contact your Hydrocarbon Processing advertising sales 
representative or BPA Worldwide at +1 (203) 447-2800.

2  Signet Readership study, March 2015, Hydrocarbon Processing.
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Hydrocarbon 
Processing is very 

important to me. I’ve 
used it as a reference 

throughout my 
30-year career. 2
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A Commitment to Editorial Excellence

Bret Ronk
V. P. Downstream 
and Midstream,  
Gulf Publishing 

Company

• Areas of responsibility: Hydrocarbon Processing 
magazine, HydrocarbonProcessing.com, Gas 
Processing, GasProcessingNews.com, events, 
ancillary print and digital products

• More than 25 years of publishing industry 
experience, including executive positions at 
McGraw-Hill Publishing, Reed Publishing and  
Avid Ratings

• BA degree in psychology from Indiana 
University and an MBA from the University  
of Dallas

Pramod 
Kulkarni 

Editor-In-Chief

• Areas of responsibility: Oversees content  
for World Oil, Hydrocarbon Processing and 
Gas Processing magazines, websites and 
e-newsletters

• More than 30 years of experience in writing 
and editing focused on oil and gas

• BS degree in electrical engineering from Utah 
State University, an MA in journalism from 
the University of Iowa and an MBA from the 
University of Houston

• Member of SPE SEG, AAPG and EAGE

Lee Nichols
Editor/Associate 

Publisher

• Areas of responsibility: all content 
in Hydrocarbon Processing magazine, 
HydrocarbonProcessing.com, the Hydrocarbon 
Processing Construction Boxscore Database and 
the HPI Market Data book. 

• Previously was Director of Gulf Publishing 
Company’s Data Division and managed all data 
content and sales, including corporate access 
programs to Hydrocarbon Processing and 
World Oil, Boxscore Database and upstream/
downstream industry data reports

• BS degree in Journalism, Texas A&M University

Adrienne M. 
Blume 

Executive Editor

• Areas of responsibility: natural gas processing, 
LNG, GTL, NGL

• Previously worked as Managing Editor at 
Hydrocarbon Publishing Company

• MA degree in English and Publishing, Rosemont 
College; BA degrees in English and Anthropology, 
Webster University

Mike Rhodes
Managing Editor

• Areas of responsibility: print and web 
editorial, ‘show daily’ newspapers for industry 
conferences, coverage of natural gas and LNG, 
gas processing

• Previously worked as managing editor at Diesel  
& Gas Turbine Publications

• BS in Journalism/Public Relations, minor in 
Technical Writing, Eastern Washington University

Ben DuBose
Online Editor

• Areas of responsibility: All daily 
HydrocarbonProcessing.com news content, 
e-newsletter program, HP Informer blog, HP polls, 
social media, petrochemicals coverage

• Previously worked as a reporter for industry 
publication ICIS and as a copyeditor for Dallas 
Morning News

• MA in journalism, University of Missouri;  
BA in communications and political science,  
Lamar University

Heinz P. Bloch 
Reliability/

Equipment Editor

• Areas of responsibility: Hydrocarbon Processing  
Reliability column, maintenance and reliability 
coverage

• More than 52 years of HPI experience and a 
registered professional engineer

• Holds seven US patents; authored over 540 
technical papers and 18 books

• For 25 years, was an Exxon Chemical Co. 
machinery specialist 

• BS and MS degrees in mechanical engineering

William M. 
Goble

Contributing  
Editor

• More than 32 years of experience in 
information systems

• Principal partner with exida.com, a consulting 
training and support company for safety-critical  
and high-availability process information

• BS degree from Penn State, an MS degree from 
Villanova and a PhD from Eindhoven University 
of Technology in Eindhoven, Netherlands
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Hydrocarbon Processing  
2016 Supplements 
March: New in Catalysts
The HPI is the single largest industrial market for catalyst consumption. Advanced catalysts, and 
innovative materials and methods to construct catalysts, are redefining the HPI and creating new 
consumer products. Catalyst technologies offer the ability to tailor-make specific products for 
everyday life, especially next-generation polymers for consumer goods and more.

May: Terminals and Storage
The planning and construction of liquefied natural gas (LNG) terminals are key drivers in opening 
up new energy markets and more efficiently meeting growing demand for fuels and energy. 
This supplement will focus on locating new opportunities in the global HPI, as well as on the 
impact of safety and environmental regulations for facilities as emissions standards, safety and 
environmental performance compliance are mandated for all industry participants.

September: Advances in 
Turbomachinery 
Turbomachinery includes rotating equipment that compresses and 
moves fluids (gases or liquids). Compressors, turbines and pumps 
are all considered turbomachinery, and all are commonly used in HPI 
facilities. Proper maintenance and design of critical equipment in 
the process train are required.

October: Advances in Sulfur 
Management
Sulfur is a naturally occurring element found in all hydrocarbons; 
unfortunately, it is also considered a contaminant and a poison 
to catalyst systems used in the HPI. Global legislation calling for 
cleaner fuels requires processing to effectively yield sulfur-free 
fuels. Climate change and carbon-management policies will affect 
the types of transportation fuels processed and the way refineries 
and gas processing plants operate.

December: Engineering  
and Construction 
Specifically designed for engineers, managers and design professionals actively planning and 
managing major engineering and construction (E&C) projects, this supplement covers the 
technological advances and developments related to supply-chain management, turnaround 
planning, construction, engineering, procurement and more.

WHAT’S NEW 
IN CATALYSTS

Special Supplement to

CORPORATE PROFILES
Advanced Refining Technologies C–89 

Axens C–91 BASF C–93 CRI Catalyst Company C–95 Criterion C–97 Grace Catalysts Technologies C–99 
Sabin Metal Corp. C–101

COVER PHOTO
© alex.pin—Fotolia.com

2015

2015 catalyst 
developments: 
Innovation and 
value creation
C–84

HP0315 Catalyst Cover.indd   83

2/18/15   1:47 PM

Special Supplement to

CORPORATE PROFILES
CB&I T–101 

COVER PHOTO© coloursinmylife—Shutterstock.com

2015

Safety and 
environmental updates for HPI storage tanks

T–97

TERMINALS AND STORAGE REPORT

Special Supplement to

CORPORATE PROFILES

Koch-Glitsch E–97

COVER PHOTO

INEOS is constructing Europe’s largest ethane tank 

to import US feedstocks. Photo copyright INEOS Olefins 

and Polymers UK; reproduced with permission.

2015

New projects 

decline, but 
backlog remains 

strong

E–93

ENGINEERING AND 

CONSTRUCTION 
SOLUTIONS
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Webcasts 2016 Annual Forecast  Boxscore 
construction activity

Reliability and 
maintenance  Boxscore 

construction activity
 Reliability 

and maintenance

January
Ad Closing: Dec. 5 
Art Due: Dec. 10

February
Ad Closing: Jan. 5 
Art Due: Jan. 10

March
Ad Closing: Feb. 5 
Art Due: Feb. 10

April
Ad Closing: Mar. 5 
Art Due: Mar. 10

May
Ad Closing: April 5 
Art Due: April 10

June
Ad Closing: May 5 
Art Due: May 10

July
Ad Closing: June 5 
Art Due: June 10

August
Ad Closing: July 5 
Art Due: July 10

September
Ad Closing: Aug. 5 
Art Due: Aug. 10

October
Ad Closing: Sept. 5 
Art Due: Sept. 10

November
Ad Closing: Oct. 5 
Art Due: Oct. 10

December
Ad Closing: Nov. 5 
Art Due: Nov. 10

Regular 
Features

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process control  
and instrumentation

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Process engineering  
and optimization

Heat transfer Heat transfer Heat transfer Heat transfer Heat transfer Heat transfer

Rotating equipment Rotating equipment Rotating equipment Rotating equipment

Maintenance  
and reliability

Maintenance  
and reliability

Maintenance  
and reliability

Maintenance  
and reliability

Maintenance  
and reliability

Maintenance  
and reliability

Catalysts Catalysts Catalysts Catalysts Catalysts Catalysts

Water management Water management Water management Water management

Environment  
and safety

Environment  
and safety

Environment  
and safety

Environment  
and safety

Environment  
and safety

Special Topics
Industry Leaders 

Forecast 2016
HPI Market Data 
Forecast Update LNG Top 5 projects  

in the HPI

Regional Reports Russia US/Canada Mexico/Central 
America Africa Middle East Southeast Asia Northeast Asia India China South America Eastern Europe/CIS Western Europe

Supplements New in Catalysts Terminals 
and Storage

Advances in 
turbomachinery

Advances in sulfur 
management

Engineering and 
construction

Bonus 
Distribution

ARC Manufacturing 
Forum

CIPPE Beijing

NACE Corrosion 2016

AFPM Annual 
Meeting

AFPM International 
Petrochemical 

Conference

Energy Construction 
Forum 

Global Refining and 
Petrochemical Show

Hydrocarbon 
Processing’s 

International Refining 
and Petrochemical 
Conference (IRPC) 
2016 & 2nd Annual 

Top Projects Awards

API Spring Refining 
Meeting

Hydrocarbon 
Processing’s 

International Refining 
and Petrochemical 
Conference (IRPC) 

2016 and 2nd Annual 
Top Projects Awards 

Offshore Technology 
Conference

AFPM Reliability 
and Maintenance 

International Liquid 
Terminals Association 

Global Petroleum 
Show

Turbomachinery/
Pump Symposium

AFPM Q&A and 
Technology Forum

Turbomachinery/
Pump Symposium

API Fall Refining 
Meeting

Gulf Publishing 
Company’s Women’s 

Global Leadership 
Conference in Energy 

AFPM Q&A and 
Technology Forum

Rio Oil & Gas 2016 
Expo and Conference

ADIPEC 2016

2016 AIChE Annual 
Meeting

Valve World

Ad Effectiveness 
Survey Issue

United States Europe United States

Special Report
LNG, NGL and 

Alternative 
Feedstocks

Clean Fuels Corrosion Control Petrochemical 
Developments

Maintenance 
and Reliability

Process/Plant 
Optimization

Refinery of  
the Future

Fluid Flow and 
Rotating Equipment

Refining Technology 
Developments

Process Control and 
Information Systems

Plant Safety and 
Environment

Plant Design, 
Engineering and 

Construction

2016 Editorial Calendar
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*subject to change
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Show Newspapers
Hydrocarbon Processing is the official publisher 
for these conference newspapers and show dailies, 
offering unrivaled access and exposure at these 
high-powered events. 

114th AFPM Annual Meeting  
Conference Daily 
March 13–15, 2016 
Hilton San Francisco Union Square, San Francisco, CA

AFPM Q&A and Technology  
Forum Conference Daily 
October 2016

Market Data and Directories
HPI Market Data
Produced by the editorial staff of Hydrocarbon Processing and including exclusive data 
provided by governments and private organizations, HPI Market Data is a trusted forecast 
of capital, maintenance and operating expenditures for the petrochemical, refining and 
natural gas/LNG industries. For more information, visit GulfPub.com/HPIMDB.

US Gas Processing Plant Directory
The US Gas Processing Plant Directory is a comprehensive list of all natural gas processing 
plants in the US. This includes natural gas processing, cryogenic and fractionation. 
Gulfpub.com/GPPD

Hydrocarbon Processing’s Construction Boxscore 
Database
Hydrocarbon Processing’s Construction Boxscore Database is an indispensable resource 
for tracking active construction projects for the global refining, petrochemical, natural gas 
and LNG industries. For more than 60 years, HPI engineers, contractors and marketers 
have depended on the Boxscore Database for comprehensive data for lead generation, 
market research, trend analysis and planning. Contact information for key personnel is 
available to existing subscribers for most projects. ConstructionBoxscore.com.

Hydrocarbon Processing’s Corporate Access Program
A HydrocarbonProcessing.com corporate access program is an effective way to provide 
your company access to Hydrocarbon Processing’s decades worth of articles, analysis 
and data. Corporate access programs are a powerful online resource that allows your 

company full access to Hydrocarbon Processing’s past issues, articles, industry news, data, processing handbooks 
(Refining, Petrochemical and Gas Processing) and the Hydrocarbon Processing Construction Boxscore Database. 

HydrocarbonProcessing.com

HPI MARKET  
DATA 2015

US GAS 
PROCESSING 
PLANT 
DIRECTORY

Welcome to the NEW Construction 
Boxscore Database

Gulf Publishing Company data products and corporate access program can be 
customized to meet your needs. For more information on Hydrocarbon Processing 
Data Products and Corporate Access Programs, contact J’Nette Davis-Nichols at 
+1 (713) 520-4426 or E-mail Jnette.Davis-Nichols@GulfPub.com.

6 Wednesday, March 26, 2014 American Fuel & Petrochemical Manufacturers | 112th Annual Meeting

OPEC unlikely to dampen the U.S.
tight oil boom

A concerted effort by OPEC to 
boost output and lower oil prices 
in an effort to defeat U.S. tight pro-
duction seems unlikely, at least 
up to the year 2020. This was the 

conclusion of a Wood MacKenzie 
analysis of global oil demand and 
supply trends, presented by Ann-
Louise Hittle at the AFPM “Adapt-
ing to Tight Oil” technical session on  
Monday afternoon.

The provocative title of Hittle’s 
presentation was “Will OPEC defeat 
U.S. tight oil and will majors stand 
on the sideline?” Hittle suggested 
that the constraints on OPEC mem-
bers’ capacity growth during this de-
cade, and ongoing supply outages, 
would subvert any strategic moves to 
undercut rising U.S. tight oil produc-
tion, Fig. 1. “In fact, lower oil prices 
would hurt OPEC nations, who have 
acted in the relatively recent past to 
support prices by cutting produc-
tion,” revealed Hittle.

Hittle expects U.S. tight oil to con-
tribute up to 50% of non-OPEC growth 
in 2015 and more than 25% in subse-
quent years. “We would have had a run 
up in crude oil prices, if not for U.S. 
tight oil and Canadian oil sands pro-
duction,” Hittle explained. “U.S. tight 
oil has helped keep a lid on global pric-
es in view of nearly continuous supply 
outages of varying impact outside the 
U.S., such as a production drop of 1 
MMbpd from Libya due to the unrest 
in the country.”

Hittle did suggest several risks to 
continued U.S. tight oil growth. “One 
way U.S. tight oil could come under 
pressure from low prices would be as 
a side effect of sluggish oil demand 
growth and/or a supply surge, such 

as lifting of sanctions against Iran, 
regardless of any OPEC intention,” 
Hittle said.

If global oil prices drop, there would 
be a slowdown in tight oil production. 
Wood Mackenzie analysis suggests 
that Brent priced at $80/bbl would af-
fect around 40% of new U.S. tight oil 
production, Fig. 2.

Ann-Louise Hittle is the Head of 
Wood Mackenzie’s Macro Oils Service, 
which analyzes global oil markets and 
fundamentals. Ann-Louise started her 
career at Gulf Oil and worked at Kiss-
inger Associates as the Middle East/Oil 
Markets research associate. She gradu-
ated from St. Lawrence University and 
holds an MS degree from Harvard Uni-
versity in Middle East Studies. •

FIG. 1. Supply outages across the Middle East and Africa since Q3 2013 are hurting OPEC’s ability to increase crude oil production.
FIG. 2. A drop in Brent crude price below $80/bbl could affect the economic feasibility of 40% of the U.S. tight oil development.
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ANN-LOUISE HITTLE of Wood Mackenzie 
explained why OPEC is unlikely to dampen 
the US tight oil boom.

What is the future for hydrocarbons  
and their prices?

Have we reached peak oil, again? 
No; the naysayers have predicted 
peak oil five times already, and inno-
vative technologies continue to over-
come previous barriers and to find 
new methods of developing what 
were once seemingly impossible 
hydrocarbons. The more important 
question is this: how much invest-
ment will be needed to bring future 
hydrocarbons to market?

Advanced technologies have en-
abled finding new crude oil reserves 
in some of the most problematic lo-
cations such as the oil sands in north-
ern Canada, extra heavy oil in South 
America, and deepwater reserves. 
Such hydrocarbon projects will re-

quire higher investments for explora-
tion and production, and even higher 
operating costs to upgrade and refine 
these oils.

John Watson, chairman and CEO 
of Chevron Corp., in his remarks for 
the 2014 oil and gas (O&G) day of 
the IHS Energy CERAWeek held in 
Houston, Texas, noted that the recent 
economic expansion and growth in 
energy demand has ushered in a new 
reality for oil pricing. In the new real-
ity, $100/bbl for crude oil is now the 
$20/bbl or base case for future O&G 
project investments. This new base 
case will affect marginal barrel proj-
ects going forward, such as deepwa-
ter, and heavy and extra heavy crudes.

There are no shortages of hydrocar-
bons in the world. However, the eco-
nomics to develop projects in remote 
and extreme environments are in-
creasing. Over the past 20 years, the 
capital expense (CAPEX) for the up-
stream projects have increased 40%, 
according to Watson. The new reality 
is that some hydrocarbon resources 
are too unprofitable to move forward.

Impact on the downstream. The re-
fining and petrochemical industries 

have a huge interest in the cost struc-
tures for feedstocks including crude 
oil, natural gas and coal. Feedstock 
expenses can range from 50% to 
80% of the operating costs for the 
final and intermediate products. This 
does not include the energy costs to 
upgrade hydrocarbons into transpor-
tation fuels and higher-value petro-
chemicals such as ethylene, metha-
nol and polymers. The downstream 
lauds the upstream in attacking the 
sources for cost inflation within its  
operating structure.

Peak capacity, not peak oil. While 
speaking at the IHS Energy CER-
AWeek, Christophe de Margerie, 
chairman and CEO of Total SA, like-
wise shared John Watson’s view that 
project costs are out of control. Com-
petition in the O&G market should 
reduce costs; yet, the investment for 
new crude oil continues to increase. 
According to de Margerie, the en-
ergy industry has entered into a new 
phase of “peak capacity.” There are 
hydrocarbons that are too expensive 
to develop for many reasons. In some 
instances, mandates by the host gov-
ernment for royalties, fees and taxes 
can shift a promising project to the 

“too expensive” category. Unclear 
and over-burdensome environmen-
tal regulations on the upstream and 
downstream are definite roadblocks 
that can prevent energy projects from 
moving forward.

Watson and de Margerie both 
agree that energy companies will 
be more selective in future projects. 
Energy companies will also become 
more efficient in their projects.

Unexpected events. The energy in-
dustry does not have deep pockets. 
Investments are planned for the long 
term. Yet, the unexpected can unrav-
el even the best plans. Consider tight 
oil and gas in North America. As late 
as 2009, US refiners were making 
investments to process heavy crude 
oils as supplies of domestic light oils 
were feared to be declining. Three 
years later, the full effects of the US 
tight oil supplies changed the cost 
structure between light and heavy 
oil, due to insufficient infrastructure 
to efficiently move tight oil to major 
refining centers. Now what? Should 
US refiners invest in condensate 
splitters to process light oil? CAPEX 
is a long-term action. Indeed, what to 
do now. •

DID YOU KNOW?
Next year’s AFPM Annual 
Meeting will be held on 
March 22-24, 2015, at the 
Marriott Rivercenter in San 
Antonio, Texas. More details 
are available at afpm.org.
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OWNERSHIP OF US REFINERIES HAS CHANGED SIGNIFICANTLY SINCE 2000US re ning capacity has increased since 2000, as capacity additions out-paced losses from three major re n-ery closures. Yet, the number of re- neries and companies both declined over the same period, as the concen-tration of re ning capacity among the top  ve re ning companies increased from 38% in 2000 to 44% in 2013.Ownership of US re nery capacity has changed substantially. An exami-nation of company-level information and transaction data since 2000 by the US Energy Information Adminis-tration (EIA) shows both consolida-tion and dispersion. Almost 40% of large re ners (those with at least 1% of total US capacity) in 2000 had ex-ited the industry by mid-year 2013.Many re ning companies under-went substantial reorganization be-tween 2000 and mid-year 2013. Some key themes are:
• Specialization. Several large oil and gas producers with re ning operations, including Marathon Oil and ConocoPhillips, transferred their re ning assets to standalone re ning companies.• Refocus away from re ning. Some companies demonstrated a reduced commitment to re ning. BP and Chevron reduced their re ning capacity (by 23% and 10%, respectively), but stopped short of exiting re ning. Total, ExxonMobil and Access Industries made slight reductions in US re ning capacity (5%, 3% and 2%, respectively).• Refocus on re ning. Other companies had noticeable increases in capacity. Valero increased re ning capacity by 277%. The joint ventures Motiva (Shell and Saudi Aramco) and Deer Park (Shell and Mexico’s PMI Norteamerica) saw their capacities increase by 23% and 20%. Valero grew through acquiring companies and assets, while Motiva grew through investing in its assets, chie y the expansion of the Port Arthur, Texas re nery, which is now the largest re nery in the US.

• Vertical integration. Delta Air Lines, which owned no re ning assets, purchased a re nery from ConocoPhillips and now produces jet fuel for its aircraft, along with other petroleum products that it does not consume.Historically, integrated companies divest re ning assets because their pro tability is volatile and relative-ly low, particularly when compared with oil and gas exploration and production. Purchasers are willing to acquire divested re ning assets at discounted prices. Other companies view the potential pro tability of the re ning sector more favorably, lead-ing them to acquire other companies or assets.
The ownership of re neries today re ects multiple changes since 2000. For example, in January 2000, Tosco (the 5th largest US re ner), Conoco (the 10th largest US re ner) and Phil-lips (the 17th largest US re ner) were all separate companies, and Suncor had no US re ning operations. Sub-sequently, Phillips acquired Tosco in 2001, merged with Conoco in 2002 (becoming ConocoPhillips) and sold its Denver, Colorado re nery to Sun-cor in 2003. Then ConocoPhillips spun off two of its re neries to cre-ate WRB Re ning in 2006, sold its metro Philadelphia, Pennsylvania, re nery to Delta Air Lines in April 2012, and subsequently spun off all of its remaining re neries (except a small Alaska re nery), creating Phil-lips 66 in May 2012.

FLINT HILLS SHUTTERING NORTH POLE REFINERYFlint Hills Resources Alaska (FHRA) will cease crude oil pro-cessing at its North Pole re nery near Fairbanks, Alaska in the next few months. The extraction unit at the re nery will be shut down on May 1, 2014, ending gasoline pro-duction. Crude unit No. 2 will shut down shortly thereafter, depending on operational requirements, but no later than June 1, 2014. The closure of crude unit No. 2 will end produc-tion of jet fuel and all other re ned products. The company will continue to market fuels through its terminals in Anchorage and Fairbanks. The supply for those terminals will come from another source.“This has been a dif cult decision made after a long, thorough and de-liberative process,” said Mike Brose, 

the vice president of FHRA and the re nery manager. “Our company has spent an enormous amount of money and resources addressing soil and groundwater contamination that was caused when Williams owned the re- nery and Alaska owned the land un-derneath it. So far, neither Williams nor the state of Alaska have accepted any responsibility for the cleanup. With the already extremely dif cult re ning market conditions, the added burden of excessive costs and uncer-tainties over future cleanup responsi-bilities make continued re ning op-erations impossible.”In a meeting with employees, the company said it expects about 35 employees to be retained for opera-tion of the North Pole terminal. The tank farm associated with the termi-nal has 720,000 bbl of product stor-age, which equates to approximately 30 MM gallons of product. Product for distribution to local markets can come into the FHRA North Pole ter-minal by truck or rail. Approximately 10 employees will also be retained at the Port of Anchorage terminal.
EXXONMOBIL SEES SHARP DROP IN INTERNATIONAL REFINING PROFITS

ExxonMobil saw its 2013 fourth-quarter re ning and marketing pro t fall 48% from a year earlier, ac-cording to the company’s recent earnings release.“Weaker margins, mainly in re- ning, decreased earnings by $680 MM,” the company said. “Volume and mix effects increased earnings by $110 MM.”
All other items, including higher operating expenses and unfavorable foreign exchange impacts, decreased earnings by $280 MM. Petroleum product sales of nearly 6 MMbpd were 114,000 bpd lower than 2012’s fourth quarter. Earnings from the US re ning and marketing segment were $597 MM, only a 14% decline from a year earlier. Meanwhile, pro ts from the international re ning and market-ing segment were $319 MM, down more than 70% from over $1 B in the 2012 fourth quarter.Fourth-quarter earnings in Exxon-Mobil’s chemicals business fell 5% year-on-year to $910 MM. Although volume and mix effects increased earnings by $50 MM, weaker mar-gins, mainly in specialties, lowered them by $70 MM. All other items decreased earnings by $30 MM. As with the re ning segment, a weak international market was largely to blame for ExxonMobil’s  agging chemical results. Pro ts in the com-pany’s international chemicals busi-ness fell 56% to $102 MM.David Rosenthal, vice president of ExxonMobil, said sluggish eco-nomic growth in the Asia-Paci c and Europe regions limited the re n-ing business, while Asia’s chemicals industry was hurt due to a spate of new chemicals capacity added in recent years.

“Those are weak markets com-pared to the US and Canada, without question,” Mr. Rosenthal said.Earnings for the US chemicals seg-ment, which Rosenthal says is expe-riencing “top-of-the-cycle business conditions,” rose 11% to $108 MM.GLOBAL DEMAND FOR BENZENE INCREASESAccording to a new IHS Chemi-cal market study, global demand for benzene increased to 43.7 million metric tons (metric MMt) in 2013, an increase of 2.8% above demand for 2012. By comparison, the world gross domestic product (WGDP) for the period increased by 2.5%, indi-cating that demand for benzene, at 1.12 times WGDP, was a welcome showing for the product, which is often considered an economic bell-wether due to its applications across industries, particularly after ben-zene’s dismal demand growth perfor-mance in 2011 and 2012.During the next  ve years, IHS predicts global benzene demand will grow at just under 3% a year, reach-ing 50 metric MMt by 2018.“While the news for benzene de-mand was good from a global per-spective, demand strength for ben-zene was not spread evenly across the globe and the high-growth regions of Asia carried the other regions to achieve the positive showing,” said Chris McCloskey, director of aro-matics at IHS Chemical. “In fact, while the world as a whole and the high growth regions of Asia and the Middle East (ME) have recovered from the 2008 global  nancial crisis, other regions are still in the process of making structural changes and have not yet recovered to pre-crisis demand levels.”
Benzene consumers in several re-gions bene ted from the strong recov-ery in Asia, primarily those in regions that are structurally short on benzene but that also have an existing benzene derivative capacity base and an ad-vantaged energy cost position.In recent years, benzene capacity has been added mainly in Asia and the ME. This trend is expected to continue, as these regions are primar-ily where naphtha crackers and re n-eries are being built. Some light-feed crackers are being planned in the US to leverage advantaged ethane and natural gas from increased produc-tion of shale oil and shale gas.The report noted that increased production and consumption of shale oil and shale gas have resulted in eth-ylene producers shifting their feed-stock slates from naphtha to ethane. This shift in feed slates has, in turn, driven the decline in benzene pro-duction in North America.The production of ethylbenzene/styrene, cumene/phenol, cyclohex-ane and nitrobenzene will continue to consume more than 90% of the benzene produced in the coming years, and will have a combined an-nual growth rate of 3% during the study period. •

FIG. 1. US refining companies, operable refineries and capacity. 
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Join Grace and Advanced Refining Technologies Technical Experts 

for the following presentations during the AFPM Annual Meeting

Catalytic Solutions for Increasing 

Middle Distillate Yields 
AM-14-18 | Monday, March 24 at 2:00 p.m.  

Hydroprocessing Session

Catalytic Solutions for Maximum 

Propylene from the FCC 
AM-14-25 | Monday, March 24 at 3:00 p.m. 
FCC Technology Session 

Processing Tight Oils in the FCC:  

Issues, Opportunities, and Flexible  

Catalytic Solutions AM-14-16 | Monday, March 24 at 3:30 p.m.  

Adapting to Tight Oil Session

DAY ONE Sunday/Monday  |  March 23/24, 2014

Welcome to Orlando for the 112th AFPM An-nual Meeting. We are joined by the industry’s most important deci-sion-makers, technical experts, technology pro-viders, contracting and consulting  rms, and equipment manufactur-ers.  This year’s program is designed to inspire new thinking and to explore industry developments. 

I hope you take full advantage of the opportunity to 

meet with your colleagues and to share your experi-

ence and expertise with them, as you glean valuable 

information, as well. 

The association is pleased to provide a ros-

ter of speakers of diverse backgrounds and dis-

tinct perspectives. Our keynote speakers this 

year are General Stan McChrystal, former Com-

mander of U.S. and International Forces in Af-

ghanistan and Senior Fellow at Yale University’s 

Jackson Institute for Global Affairs; Lou Dobbs, 

Host of Lou Dobbs Tonight on the FOX Busi-

ness Network; and Robert Ballard who discovered 

the wreck of the R.M.S. Titanic which sank 102 

years ago this April. The program as always of-

fers sessions from many of the industry’s leading 

technical experts.Building upon last year’s industry developments, 

America’s energy landscape has never looked bet-

ter. The United States today stands as the world’s 

top producer of oil and natural gas, a distinction 

that no one would have predicted as recently as just 

 ve years ago. Increased output has allowed AFPM 

members to respond to the strong global demand for 

high-quality, affordable re ned petroleum and pet-

rochemical products. As a result, re ners have been 

able to not only meet domestic fuel needs and main-

tain a strategic inventory, but have become the larg-

est exporter of  nished petroleum products in the 

international market. U.S. shale development has 

allowed the U.S. petrochemical industry to enjoy its 

best competitive advantage in more than 30 years, 

and today we are currently witnessing the begin-

nings of a far-reaching manufacturing renaissance. 

More than $91 billion in new manufacturing infra-

structure has been announced and is expected to be 

U.S. energy landscape has never looked better

CHARLES T. DREVNA, President, American Fuel & Petrochemical Manufacturers

North America has undergone a 
revolution in its energy landscape 
over recent years, largely driven by 
the success of horizontal drilling in 
extracting hydrocarbons from shale.  
The following key changes are hav-
ing a profound impact in both North 
America and globally:• Natural gas in North America is 

under half the price in Europe 
and Asia.• NGLs (and liquids) have become 

a key source of value in gas monetization.• US tight oil supplies have 
accounted for about half of total 
non-OPEC supply growth.

• The US has switched from 
the world’s largest importer 
of oil products to a net export 
position, with US NGL supplies 
competing with exports from 
traditional suppliers such as the 
Middle East.The continued evolution of these 

trends not only determines the in-

vestment opportunities within North 
America, but in uences their relative 
attractiveness in a global context.  The 
evolution is, however, far from certain, 
due to in uences across the integrated 
value chain, such as:• The threat to US tight oil supply 

growth from OPEC• The weak outlook for demand 
growth, particularly due to the 
potential threat of NGVs

• US product quality legislation 
and the market distortion caused 
by renewables• How re ners can invest for success, given the above 

uncertainties in conjunction with:
 o Crude export restrictions
 o Crude oil pricing differentials
Wood Mackenzie’s integrated re-

search enables a holistic evaluation of 
the commercial US energy landscape, 
placing North America in a global 
context.  The key issues and challeng-
es are summarised here by the analysts 
that are presenting on these topics at 

AFPM 2014.  We would be delighted 
to discuss our perspectives during 
AFPM, so we encourage delegates to 
visit our suite.

OPEC on US tight oil. The trend of 
non-OPEC supply growth through to 

America’s energy revolution: 
Uncertainties and opportunities

HAROLD YORK and MICHAEL WOJCIECHOWSKI, Wood Mackenzie

�  See WELCOME, page 11

�  See REVOLUTION, page 12

FIG. 1. Year-on-year non-OPEC total liquids production growth. Source: Wood Mackenzie.
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American Fuel & Petrochemical Manufacturers

2014 Q&A and 
Technology Forum

Join us on the Topsoe Boardwalk
for fun games and more

in Mineral F – 3rd Floor

of the Hyatt Regency Denver

Monday, October 6 – 6:30PM to Midnight

Tuesday, October 7 – 5:30PM to Midnight

ACHIEVE®

Visit Grace at Booth 34 at the 2014 AFPM Q & A and Technology 

Forum to learn more about ACHIEVE® 400 catalyst.

Grace developed the ACHIEVE® FCC catalyst technology 

to overcome the challenges of opportunity feeds.

THE ADVANTAGE 

DAY ONE Sunday/Monday | October 5/6, 2014

Led by lique ed petroleum gas 

(LPG) and distillate, oil demand 

growth is set to accelerate in 2015 to 

1.4 million (MM) bpd, an almost 250 

Mbpd yearly increase from 2014. 

ESAI Energy research indicates that 

competition between supply from 

NGLs, new upgrading units and new 

crude distillation capacity all con-

tribute to a bearish outlook for the 

crack spreads of many re ned prod-

ucts to crude.

Accelerated demand. Growth in de-

mand for LPG, naphtha, gasoline and 

distillate (FIG. 1) slumped from a col-

lective 1.8 MMbpd in 2013 to an esti-

mated 1.1 MMbpd in 2014. However, 

demand growth for these products is 

set to increase by almost 400 Mbpd 

in 2015. Growth will be led in part 

by a 150 Mbpd year-on-year gain in 

LPG demand expected in 2015. Next 

year’s LPG demand growth should 

approach 320 Mbpd, as higher pet-

rochemical sector use in China and 

other parts of Asia will be the greatest 

contributor to the demand expansion. 

While LPG is only about 10% of total 

demand (or roughly 9 MMbpd), its 

share is increasing. Average annual 

LPG demand growth of 340 Mbpd for 

the 2013-2015 time period will ac-

count for one- fth of overall growth 

Welcome to Denver 

and the 2014 AFPM 

Q&A and Technology 

Forum. We’re pleased 

to be here with you and 

to offer you this oppor-

tunity to make new in-

dustry connections and 

see long-time colleagues. 

It’s been 20 years since 

we held this event in the 

Mile High City. As a more centrally located destina-

tion with moderate weather, Denver is a great loca-

tion to bring everyone together—if only occasionally.

The purpose of this Forum is very important, as 

it gives the group the opportunity to meet each year 

to address the problems and challenges that re ners 

and petrochemical manufacturers tackle each day. 

We can work together to solve our problems and 

grow our businesses by coming together to discuss 

shared issues and best practices and to hear from 

other experts in the  eld.

The 2014 AFPM Q&A and Technology Forum 

has been developed around a centralized theme of 

“Fostering Leadership to Drive Pro tability.” Our 

focus this year is on developing young industry 

managers and fostering current leadership to drive 

pro tability. Developing tomorrow’s leaders by 

working with today’s executives is an important 

step to help guide them to a future of growth, espe-

cially as our industry is increasingly challenged by 

the federal government, and an increasingly strident 

band of extremists opposed to fossil fuels.

New to the Q&A is a Town Hall Meeting that 

will allow developing leaders to have a peer-to-peer 

discussion about their successful practices and ex-

periences in the industry. This event is intended to 

encourage participants to share information from 

effective ways to communicate, to how to be self-

directed to how to become a leader in any room. 

Equally important are ideas on career development 

and personal keys to success. The Town Hall should 

also serve as a learning event for those of us that 

have at least a few years in the industry, to under-

stand the views of tomorrow’s leaders.

Tomorrow’s workforce is especially important 

today as our industry has an increasing need of all 

levels of employees, from individuals with a high 

school diploma to those with a PhD. And we aren’t 

alone. According to the Associated General Con-

tractors of America, 74% of companies in the Unit-

ed States have reported a shortage of craft profes-

sionals. The nation’s workforce de cit is expected 

to increase as many of today’s workers retire in the 

next  ve to 10 years. To address this issue AFPM 

recently launched the Workforce Development 

website, designed to aid those interested in pursu-

ing a career in the industry. Workforce development 

is a strategy that promotes economic development 

and jobs by focusing on people.

Furthermore, the need for individuals with de-

grees in science, technology, engineering and math-

ematics (STEM) is strong, and will only increase. 

A recent report by the National Science Foundation 

reveals that in 2012 only 5% of U.S. bachelor’s 

degrees were awarded in engineering, compared 

to 31% in China. In light of this, we must work to 

ensure that our industry’s talented workforce stays 

put by fostering their development and success. The 

Town Hall and the AFPM website are just the begin-

ning of our enhanced focus on developing the talent 

we have today to ensure a vibrant future.

In addition, the Forum will have the four tradi-

tional Q&A sessions and their complementary Prin-

ciples and Practices sessions that attendees have 

come to expect and bene t from, with an additional, 

 fth session on Fostering Pro tability. These ses-

sions and the entire event are created each year to 

allow everyone the opportunity to listen and share 

information, and through your participation, ulti-

mately work together to continue to make our indus-

try one of the safest and most innovative.

Thank you for joining us here in Denver. I hope 

the event provides you with new perspectives and 

information that you can take back to your com-

panies and grow. I look forward to welcoming you 

again next year. •

Fostering leadership to drive profitability

CHARLIE DREVNA, President, American Fuel & Petrochemical Manufacturers

�  See ESAI, page 10

New supply bearish for product markets

ANDREW REED, ESAI Energy

FIG. 1. Oil demand growth from 2013–2015, Mbpd.
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1–2 March 2016  /  Galveston, TX – Moody Gardens 
Energy Construction Forum (ECF) is a unique and timely gathering covering all phases of major 
expansions and new construction projects, with a focus on the challenges and solutions facing the 
industry today. ECF is the only event that brings together all of the key stakeholders in the rapidly 
growing energy projects and construction marketplace. EnergyConstructionForum.com

April 4–6, 2016  /  Houston, TX 
The inaugural O&G Supply Chain Forum will cover all sectors of the oil and gas supply chain – upstream, 
midstream and downstream – and the challenges and issues that are specific to each. Attendees will 
learn to maximize efficiencies, mine savings opportunities and reduce their environmental impact. 
The event will feature a one-day workshop, a two-day technical conference, and an exhibit floor. 
OGsupplyChain.com

June 7–8, 2016  /  Milan, Italy 
International Refining and Petrochemical Conference (IRPC) is now in its seventh year, and the 2016 
conference and exhibition will provide a high-level business and technical forum in which key players 
in the global petrochemical and refinery sectors will meet to share knowledge and network. The event 
will feature a two-day technical conference as well as an exhibit floor. HPIRPC.com

Petrochemical 
Technology Conference

July 2016  /  Houston, TX 
The inaugural Petrochemical Technology Conference will feature a two-day technical conference as 
well as an exhibit floor. Topics to be discussed include: plant sustainability, energy policy, profitability, 
effluence management, gas treatment technologies, rotating equipment, petrochemical integration, 
bio-based petrochemicals, maintenance and reliability. 

July 2016  /  Aberdeen, Scotland 
To be held in Europe for the first time, the 13th iteration of the Women’s Global Leadership 
Conference in Energy (WGLC) will focus on key industry-related issues like exploration, health/
safety/environment, and economics, as well as professional development issues specific to women’s 
leadership in oil and gas. WGLConference.com/Europe

August 2–3, 2016  /  Houston, TX 
The fourth annual GTL Technology Forum will cover the technological and operational advancements 
in GTL processes that are reducing costs, driving market growth and increasing global activity. 
GTLTechForum.com

AMERICAS

September 13–14, 2016  /  Houston, TX 
The second GasPro Americas will cover natural gas technologies and markets in the Americas. The 
two-day technology conference will focus on exploring the latest trends, opportunities and challenges 
in the natural gas sector. GasProcessingConference.com

November 1–2, 2016  /  Houston, TX – Hyatt Downtown 
Now in its 14th iteration, the Women’s Global Leadership Conference in Energy (WGLC) is one of the 
largest women’s events in the industry, and the only one that focuses on discussing key industry-
related issues like exploration, health/safety/environment, and economics, as well as professional 
development issues specific to women’s leadership in oil and gas. WGLConference.com

Gulf Publishing Company and Hydrocarbon Processing Events 
Our events provide unique sponsorship and exhibit opportunities, where you can meet face-to-face with your global 
customers and prospects in a thought-provoking, collaborative environment. Numerous sponsorship opportunities are 
available and can even be customized to fit your specific needs. 

For information about sponsoring or exhibiting, contact Bret.Ronk@HydrocarbonProcessing.com.  
For information about speaking opportunities, contact Melissa.Smith@GulfPub.com or Megan.Roiz@Gulfpub.com
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Online Products
HydrocarbonProcessing.com attracts more than 
50,9001 unique visitors each month, and is a premier 
daily destination for engineers and managers seeking 
operation and technical information to improve plant 
reliability, profitability, safety and end-product quality. 
Hydrocarbon Processing offers a number of digital 
advertising options, providing you with ways to increase 
your brand awareness, interact with customers and 
increase traffic to your website.

Display Advertising
Leaderboard, MPU and skyscraper positions are available 
on HydrocarbonProcessing.com, as are various rich 
media options like page peels, prestitials and video. 
HydrocarbonProcessing.com Channels allow you to 
further target your marketing message by displaying 
advertising on articles related only to a given subject 
area. See page 12 for pricing and details.

1  Google Analytics: Six-month rolling average March–August 2015. Subject to change.
2 BPA Worldwide, June 2014 Statement. Total circulation of 30,184 consists of 16,965 print copies and 13,219 digital copies.
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Lead Generation 
and Keyword Advertising 
Hydrocarbon Processing White Papers: Hydrocarbon 
Processing  White Papers deliver targeted leads. The program includes a 
custom registration form on HydrocarbonProcessing.com leading to a white 
paper in PDF format. Leads are provided in excel format, and include email 
address, mailing address and phone number. White papers are posted 
on HydrocarbonProcessing.com’s home page for one month and then 
archived on the site for one year. White paper: $4,950. 

Hydrocarbon Processing Keyword Advertising
Sponsoring specific keywords, and having each keyword link to a pop-up 
message or a custom-built micro site, is a uniquely effective way to reach 
your audience with relevant, timely content. Contact your representative 
for pricing and more information.

Hydrocarbon Processing 
webcasts are an effective  
way to engage your prospects 
and customers.
Multi-sponsored Webcasts include a company logo on 
promotion and presentation material, including a ½-page advertisement 
in Hydrocarbon Processing magazine, one question to be included on 
the registration form, a short company description to be read during 
the introduction of the webcast, and receipt of all leads in Excel format.  
Multi-sponsor webcast: $5,400. 

Single-sponsored Webcasts allow advertisers to establish 
brand leadership through their selection of speakers and presentation 
materials. A Hydrocarbon Processing editor is available to moderate and 
collaborate on the webcast Single-sponsor webcasts include a company 
logo on promotion and presentation materials, a custom question on 
the registration form, a short company description to be read during 
the introduction of the webcast and receipt of all leads in Excel format.  
Single sponsor webcast: $19,800. 

* NEW 
Hydrocarbon Processing TechTalk: Techtalk enables 
sponsors to create content and post it on Hydrocarbon Processing 
website, enewsletters and social media channels. TechTalk is a truly 
effective way for marketers to connect directly with the Hydrocarbon 
Processing audience. 

1  Google Analytics: Six-month rolling average March–August 2015. Subject to change.
2 BPA Worldwide, June 2014 Statement. Total circulation of 30,184 consists of 16,965 print copies and 13,219 digital copies.
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1  Publisher’s Statement: Data is supplied by Pardot, email management system, average from August 2014.

Hydrocarbon Processing  
2016 E-newsletters
Hydrocarbon Processing e-newsletters reach more than 48,0001 
HPI professionals and are a compelling way to advertise your 
product or service, announce a new technology, recruit future 
employees or pique interest in an upcoming event through an 
exclusive sponsorship or banner placement.

HP News Brief
Delivered daily from Monday through Thursday of each week, 
the HP News Brief collects important news of the day from 
hundreds of sources and collates it into a digestible format 
so that readers can stay up to date with the latest news and 
developments in the HPI. Each edition of the e-newsletter 
also features content from the current issue of Hydrocarbon 
Processing magazine, including articles and columns.

News Brief*

• Position 1.......................................................................$4,200
• Position 2.......................................................................$3,100
• Position 3......................................................................$2,000
• Position 4.......................................................................$1,000
• Skyscraper.................................................................... $2,750

HP Informer
This weekly newsletter, distributed on Fridays, includes a recap 
of the most important news and trends in the HPI and references 
posts from the HP Informer Blog. Informer: $2,700.

HP Special Focus
Custom, single-sponsor e-newsletters are also available 
for sponsors that want to associate their brand with quality 
Hydrocarbon Processing editorial content. We pair interested 
sponsors with editorial content from our archives that 
coincides with the function of the sponsor’s organization. 
Recent e-newsletters of this type have included a special focus 
on piping, a special focus on automation and a special focus  
on heat transfer. Special Focus: $6,450.
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1 Publisher’s Statement: Data is supplied by Pardot, email management system, average from August 2015. 
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Hydrocarbon Processing 2016 Online Rates 
Run of Site
(Creative types: GIF, JPG/JPEG, PNG, Java Script,  
Third party tags, HTML; File Size: Max 100KB;  
Maximum animation length: 15 secs; Max Video  
& Animation Frame Rate: 24fps)

Pagepeel...........................................................................$5,995

Leaderboard* (728x90).............................................$3,980 

Skyscraper* (160x600)...............................................$2,750

MPU* (336x280)..............................................................$3,700

Fixed Placement MPU (Homepage only, 336x280) 

.................................................................................................$4,650
*Five rotations available.

Channels:
Roadblock*

Maintenance & Reliability................................ $2,550 

Process Control & Instrumentation.......... $2,550 

Heat Transfer............................................................... $2,550 

Process Engineering............................................. $2,550 

Project Management............................................ $2,550

Environment & Safety.......................................... $2,550 

Petrochemicals.......................................................... $2,550 

Gas Processing/LNG............................................. $2,550 

Refining............................................................................ $2,550 

Rotating Equipment............................................... $2,550
*Roadblocks include all available display advertisements in a 
specific section. They can be further customized to include 
white papers, podcasts and videos for a nominal fee.

Webcasts:
Multi-Sponsored................ Pricing starts at $5,400

Materials due are: high-res company logo, 50–100 word 
company description, custom registration question. 

Single-Sponsored............Pricing starts at $19,800
Materials due are: high-res company logo, high-res speaker 
photos, three custom questions for the registration form, 
presentation in PowerPoint format. Flash video or screen 
share is available; additional charges apply.

More Options:
Videos................................................................................ $3,700

White Papers...............................................................$4,950

Contextual.........................................Please call for rates
Materials due are: high-res company logo, title of white 
paper, 100-word synopsis of white paper, white paper  
in PDF format. Optional: one custom question for the 
registration page. 

E-newsletters:
Specs: vector logo, gif or jpg. Maximum file size of 50KB.

News Brief*

• Position 1 (600x120)................................................ $4,200

• Position 2 (450x90)................................................ $3,100

• Position 3 (450x90)................................................ $2,000

• Position 4 (450x90)................................................ $1,000

• Skyscraper (160x600)............................................ $2,750

HP Informer**............................................................. $2,700

HP Special Focus..................................................... $6,450
*Distributed daily Monday through Thursday with the 
exception of weeks with holidays. **Distributed every  
Friday of each month.

1 Publisher’s Statement: Data is supplied by Pardot, email management system, average from August 2015. 
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Print Magazine Rates
Issued September 1, 2015. Effective January 1, 2016.

1. General Rate Policy
If more or less space than specified is used within one year from date of first  
insertion, the rate will be adjusted to the earned rate published here. All rates quoted 
are in US dollars.

2. Commission and Cash Discount
Agency Commission: 15% of gross billing to recognized agencies on space, color, 
handling and backup charges. Publisher reserves right to hold advertiser and/
or its advertising agency jointly and severally liable for monies due and payable 
to Publisher.

3. Issuance and Closing
Published 12 times each year in three editions. Worldwide Edition provides coverage 
of the hydrocarbon processing industry throughout the world. International Edition 
goes only to subscribers concerned with operations outside the USA. The USA/
Canada Edition provides regional distribution. Issued the 1st of each month. Closing 
date for scheduling and printing material is the 5th of each month preceding issue.

4. General Advertising Rates and Space Units
a. Frequency Rates: Number of insertions in a 12-month period in the magazine 
and associated products determines frequency rate. Covers each ad, each page 
of a spread, each page of preprinted inserts and each insertion in an integrated 
frequency rate.

b. Schedule #66: Worldwide Edition Rates

2016 Four-Color Worldwide Rates

1x 3x 6x 9x 12x 18x 24x 36x

1 PG 11,990 11,700 11,440 11,160 10,900 10,650 10,560 10,490
2⁄3 PG 9,455 9,255 9,055 8,850 8,665 8,475 8,390 8,360
1⁄2 PG 7,805 7,640 7,485 7,330 7,185 7,050 6,990 6,955
1⁄2 PG ISL 8,500 8,320 8,145 7,960 7,815 7,645 7,595 7,540
1⁄3 PG 6,165 6,050 5,950 5,840 5,750 5,650 5,615 5,575
1⁄4 PG 5,355 5,265 5,180 5,105 5,030 4,940 4,925 4,910

c. Schedule #28: USA/Canada Edition Rates

2016 Four-Color US/Canada Rates

1x 3x 6x 9x 12x 18x 24x

1 PG 7,475 7,315 7,170 7,005 6,920 6,825 6,785
1⁄2 PG 5,095 5,000 4,925 4,840 4,795 4,740 4,705
1⁄2 PG ISL 5,690 5,605 5,525 5,445 5,395 5,335 5,300
1⁄3 PG 4,710 4,635 4,560 4,495 4,450 4,390 4,305
1⁄4 PG 3,975 3,960 3,910 3,855 3,820 3,790 3,720

d. Schedule #OUS50: Outside USA/Canada Edition Rates

2016 Four-Color Outside US/Canada Rates

1x 3x 6x 9x 12x 18x 24x

1 PG 9,300 9,080 8,860 8,670 8,550 8,425 8,360
1⁄2 PG 6,090 5,975 5,900 5,750 5,675 5,615 5,580
1⁄2 PG ISL 6,695 6,575 6,450 6,360 6,295 6,210 6,175
1⁄3 PG 5,580 5,475 5,385 5,290 5,240 5,180 5,100
1⁄4 PG 4,575 4,520 4,440 4,380 4,345 4,300 4,270

For black & white rates, please contact your local sales representative.

5. Special Position
Positioning: For any guaranteed special position, such as facing editorial, there is 
a $735 Worldwide Edition premium; and a $605 International Edition and USA/
Canada Edition premium, when available.

6. Cover Rates (Non-Cancelable)
a. Include 4/C process. Contact Publisher for additional charges if any other color 
is used.

b. Frequency Rates: Based on total number of full pages on contract.

2016 Cover Rates

6 Pgs 9 Pgs 12 Pgs 24+ Pgs

Second Cover 12,605 12,335 12,060 11,735

Fourth Cover 12,605 12,335 12,060 11,735

* Other premium positions: + 25%  of earned page rate. 

7. Inserts
a. Standard Inserts: When furnished ready for binding, inserts take earned B&W rate 
plus a handling charge of $1,135 Worldwide Edition, $1,015 International and USA/
Canada Editions.
b. Non-Standard Inserts: Contact Publisher for quantity and specifications.

8. Classified Advertising (Available in Worldwide Edition only.)
a. Classified: Display: $301 per column inch. 
Non-Display: $32 per line, minimum four lines.
b. Consecutive Insertions: 10% discount on consecutive insertions.

9. Combination Frequency Rates
Advertisers will receive the lowest frequency rate, based on the total advertising 
insertions during the contract period, when any combination of space is used in 
Gulf Publishing Company’s energy-related magazines, World Oil and Hydrocarbon 
Processing. One-quarter page is the minimum rate-holder space unit for earning 
combination frequency discounts.

10. Publisher’s Copy Protective Clause
a. Advertisers and advertising agencies assume liability for all content of 
advertisements printed and for any claims arising therefrom made against the 
Publisher. The Publisher reserves the right to reject any advertising that does not 
conform to publication’s standards.
b. Publisher will repeat latest advertisement for scheduled space when no new 
acceptable copy is furnished.
c. Contracts, except for cover or specified positions, may be discontinued by either 
party on 30 days’ notice before closing date and by the Publisher without notice 
for nonpayment of invoices. If more or less space is actually used within a year, the 
advertiser will pay for the space actually used at the earned rate as published herein.
d. Contracts for covers and special positions are non-cancelable, except for 
nonpayment of invoices at Publisher’s option.
e. Cancellations accepted only before closing date for reservations.
f. Should mechanical requirements warrant, Publisher reserves the right to print 
advertisements scheduled in either the International or USA/Canada Editions in the 
Worldwide Edition.

Integrated Marketing Rates 
Issued September 1, 2015. Effective January 1, 2016.

Please contact your sales representative for production specifications.
Schedule #10

2016 Gulf Coast Turnaround & Maint.  
Services Directory

Premium 
Online Ad

1x 3x 6x 9x 12x 18x 24x

4,335 4,270 4,195 4,105 3,985 3,905 3,820

   2016 AFPM Conference Newspapers

1x 3x 6x 9x 12x 18x 24x

1 PG 4/C  9,675  9,475  9,285  9,100  8,805  8,610  8,415 
1⁄2 PG 4/C  5,545 5,435  5,325  5,210  5,050  4,935  4,825 
1⁄2 PG ISL 4/C  7,480  7,335  7,180  7,035  6,810  6,655  6,510 
1⁄4 PG 4/C  4,000  3,920  3,840 3,760  3,640  3,555  3,485 
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Magazine Production Specifications
The procedure outlined below is designed to ensure the quick, accurate and simple delivery  
and production of your advertisements.

1. Trim Size: Overall trim size is 8.125 in. x 10.875 in. (210 mm x 280 mm).

2. Ad Page Dimensions:

Unit Width Depth
 2-Page Spread, Bleed 16.75 in. (425 mm) 11.125 in. (285 mm)

 2-Page Spread, Gutter Bleed 16.5 in. (420 mm) 10 in. (255 mm)

 1 Page Standard 7 in. (180 mm) 10 in. (255 mm)

 1 Page Bleed 8.375 in. (215 mm) 11.125 in. (285 mm)

 2⁄3 Page 4.625 in. (120 mm) 10 in. (255 mm)

 1⁄2 Page Horizontal 7 in. (180 mm) 4.875 in. (125 mm)

 1⁄2 Page Vertical 3.375 in. (85 mm) 10 in. (255 mm)

 1⁄2 Page Island 4.625 in. (120 mm) 7.5 in. (190 mm)

 1⁄3 Page Square 4.625 in. (120 mm) 4.875 in. (125 mm)

 1⁄3 Page Vertical 2.25 in. (55 mm) 10 in. (255 mm)

 1⁄4 Page 3.375 in. (85 mm) 4.875 in. (125 mm)

Fraction ads with bleeds are available; please contact our Advertising Production Department  
at +1 (713) 525-4633 for dimensions. 

NOTE: Ads scaled to other publications will be centered in the space nearest to size and proportion.

3. General Requirements:
Printing Process: Web offset full run; Computer-to-plate (CTP)
Binding Method: Perfect (jog to head)
Colors Available: Four-color process; matched colors
Color Rotation: Yellow, magenta, cyan, black
Recommended Line Screen: 133 lines maximum
Density of Tone: Two-color tones should not exceed SWOP density of 140%; second color not to exceed 70%. 
Four-color solids should not exceed SWOP density of 260%.

4. Acceptable Digital Files: Preferred files are Adobe Acrobat PDFs (Press Optimized, 300 dpi, 
binary CMYK, all fonts embedded) or Flattened CMYK, TIFF files, 300 dpi at actual size. Other file types 
accepted are Adobe InDesign, Adobe Illustrator and Adobe Photoshop. Files should be submitted in CMYK format 
at 300 dpi with all supporting graphic elements in CMYK format and all fonts used. ***Please do not submit files 
created in word processing programs, MS PowerPoint, CorelDraw, MS Publisher, etc. Production charges will be 
incurred if files do not meet these acceptable digital file guidelines.

5. Proofs: Proof required on four-color ads. For one-color and two-color ads, laser proofs are acceptable 
with clearly marked color breaks.

6. Other Acceptable (but billable) Materials: Contact Publisher. 

7. Inserts: Contact Publisher for quantity, specifications and trim size. We cannot guarantee printed quality  
or acceptability of materials that do not comply with these specifications. For color advertisements, a match 
proof printout is required to guarantee color accuracy. 

Material Submission
All print advertisements for Hydrocarbon Processing must be delivered by the material submission deadline  
for the relevant issue. 

1. Electronic File Submissions: 
a.	From your Internet browser, go to http://ftp.gulfpub.com
b.	Enter the following user name and password:  
	 User: Hydrocarbon Processing customer  /  Password: (insert your email address)
c.	Click on <Login>.
d.	Click on the <Upload> button in the lower left corner of the browser window.
e.	Click on <Choose File> in the Upload box that appears and navigate to your file.
f.	 Click on <Upload>.
g.	Once your file has uploaded, click on <Logout> in the upper-right corner of the browser window.
h.	Email Cheryl.Willis@GulfPub.com with the name of the file.

2. Shipping Instructions: Send space orders, insertion orders, correspondence and print materials to: 
Advertising, Hydrocarbon Processing 
2 Greenway Plaza, Suite 1020, Houston, TX 77046
For pre-printed inserts, contact the Publisher for shipping instructions.
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Hydrocarbon Processing 2016 Sales Offices
North America
IL, LA, MO, OK, TX
Josh Mayer
Phone: +1 (972) 816-6745 
Fax: +1 (972) 767-4442
E-mail: Josh.Mayer@GulfPub.com

AK, AL, AR, AZ, CA, CO, FL, GA, HI, 
IA, ID, IN, KS, KY, MI, MN, MS, MT, 
ND, NE, NM, NV, OR, SD, TN, TX, UT, 
WA, WI, WY, WESTERN CANADA 
Ryan Akbar
Phone/Fax: +1 (713) 520-4449 
Mobile: +1 (832) 691-6053
E-mail: Ryan.Akbar@GulfPub.com

CT, DC, DE, MA, MD, ME, NC,  
NH, NJ, NY, OH, PA, RI, SC, VA,  
VT, WV, EASTERN CANADA
Merrie Lynch
Phone: +1 (617) 357-8190 
Fax: +1 (617) 357-8194 
Mobile: +1 (617) 594-4943 
E-mail: Merrie.Lynch@GulfPub.com

Classified Sales
Gerry Mayer
Phone: +1 (972) 816-3534 
Fax: +1 (972) 767-4442 
E-mail: Gerry.Mayer@GulfPub.com

Data Products
J’Nette Davis-Nichols
Phone/Fax: +1 (713) 520-4426 
E-mail: Jnette.Davis-Nichols@GulfPub.com

Event Sales
Melissa Smith
Phone/Fax: +1 (713) 520-4475
E-mail: Melissa.Smith@GulfPub.com
GulfPub.com/Events 

Reprints
Rhonda Brown, Foster Printing Service
Phone: +1 (866) 879-9144 ext. 194 
E-mail: RhondaB@FosterPrinting.com

Europe
FRANCE, GREECE, NORTH 
AFRICA, MIDDLE EAST, SPAIN, 
PORTUGAL, SOUTHERN BELGIUM, 
LUXEMBOURG, SWITZERLAND, 
GERMANY, AUSTRIA, TURKEY
Catherine Watkins
Phone: +33 (0) 1 30 47 92 51 
Fax: +33 (0) 1 30 47 92 40 
E-mail: Catherine.Watkins@GulfPub.com

Jim Watkins
Phone: +33 (0) 1 30 47 92 51 
Fax: +33 (0) 1 30 47 92 40
Cell: +33 (0) 6 76 35 11 52
E-mail: Jim.Watkins@GulfPub.com

ITALY, EASTERN EUROPE
Fabio Potestá
Mediapoint & Communications SRL 
Phone: +39 (010) 570-4948 
Fax: +39 (010) 553-0088 
E-mail: Fabio.Potesta@GulfPub.com

RUSSIA/FSU
Lilia Fedotova
Anik International & Co. Ltd. 
Phone: +7 (495) 628-10-333 
E-mail: Lilia.Fedotova@GulfPub.com

UNITED KINGDOM/SCANDINAVIA,  
NORTHERN BELGIUM,  
THE NETHERLANDS
Michael Brown
Phone: +44 161 440 0854 
Mobile: +44 79866 34646 
E-mail: Michael.Brown@GulfPub.com

Other Areas
AUSTRALIA, INDONESIA,  
MALAYSIA, SINGAPORE,  
THAILAND
Peggy Thay
Publicitas Singapore Pte Ltd 
Phone: +65 6836-2272 
Fax: +65 6634-5231 
E-mail: Singapore@GulfPub.com

CHINA—HONG KONG
Iris Yuen
Phone: +86 13802701367 (China) 
Phone: +852 69185500 (Hong Kong) 
E-mail: Iris.Yuen@GulfPub.com

MEXICO, CENTRAL AMERICA  
& SOUTH AMERICA
Marco Antonio Monteiro
Mobile: +55 21 99616-4347 
Fax: +55 21 2240-5077 
E-mail: Brazil@GulfPub.com

INDIA
Manav Kanwar
Phone: +91-22-2837 7070/71/72 
Fax: +91-22-2822 2803 
Mobile: +91-98673 67374
E-mail: India@GulfPub.com

JAPAN—TOKYO
Yoshinori Ikeda
Pacific Business Inc. 
Phone: +81 (3) 3661-6138 
Fax: +81 (3) 3661-6139 
E-mail: Japan@GulfPub.com

KOREA
Young-Seoh Chinn
Jes Media, Inc. 
Phone: +82 (2) 481-3411/3 
Fax: +82 (2) 481-3414 
E-mail: Korea@GulfPub.com

Bret Ronk 
Vice President, Downstream and Midstream

Phone/Fax: +1 (713) 520-4421
E-mail: Bret.Ronk@GulfPub.com    
HydrocarbonProcessing.com 

Hydrocarbon Processing is a division of Gulf 
Publishing Company, an international publishing 
and events business dedicated to the energy sector. 
Founded in 1916, Gulf Publishing Company produces 
and distributes leading trade journals, technical 
books, industry research, databases, software, 
publications, conferences and events designed 
for the needs of the energy industry. For more 
information, please visit GulfPub.com. Printed  in  USA  750 © 2015 Gulf  Publishing  Company


